March 2021 Newsletter: See the Difference We Make
Check out this month’s issue to learn about the following:
•

Interview with David Wawer: Insight into the Pigments Market

•

Take a Virtual Tour of our New Head Office!

•

Are you Set-up for Electronic Payments?

•

Looking for a Non-Crystallizing, Non-Flocculating Phthalocyanine Blue for
Industrial Coatings?

Interview with David Wawer:
Insight into the Pigments Market
David Wawer is the Executive Director of the Color Pigments Manufacturers
Association (CPMA). Prior to this, he was CEO of the Massachusetts Chemistry
Technology Alliance for almost 12 years. He has experience in Government Relations
as part of the American Chemistry Council, which includes six years with Ciba-Geigy
(the former global color pigments company). We were very fortunate to have the
opportunity to speak with David about his thoughts and opinions on the future of the
pigments market. What follows is a synopsis of the discussion.

What trends are you seeing in the pigments market?
There have been significant disruptions in the pigments market due to the global pandemic, and
several trends have emerged since.
People are spending more time at home and are spending money on home improvements, including
re-painting their homes. Companies that manufacture pigments for paints found that there was an
increase in demand for various home improvement materials last year, including paints. That
market took off last April and continues into the first quarter of 2021.
Conversely, the automotive finishes market took a nosedive. Last Spring, automotive sales declined
significantly, which affected upstream suppliers of raw materials, pigments and more. Companies
that were able to switch production to service the home markets (ie. Decorative paint) were able to
do well despite the economic disruption. However, we are seeing a rebound in the automotive
market in 2021 and I believe we will see an increased demand over this year.
Another area where we have seen a drop-off in sales has been in for industrial coatings (for
commercial buildings) because maintenance and repairs have not been a focus for the last year
with so many people working from home. We cannot be sure of whether this industry will climb
back this year and will certainly affect companies producing raw materials for industrial coatings.
Printing inks manufacturers are seeing growth in their
market due to an increase in shipments to residential
locations – whether that be food delivery or online
shopping. Because of the trend towards more food
delivery services, food grade packaging is increasing
in demand as well. More FDA compliant pigments are
needed to meet this demand. On the other side of this
spectrum are magazines and newspapers that have
continued to decline over the last 15 years.
On a related note, there is a continued sharp increase
in demand for plastics products for packaging, as well as in place of steel. I suspect we will continue
to see this increasing trend, at least in North America.
We are also seeing a continual disruption of raw materials. As the Chinese government ramps up
its control on pollution reduction, we will see more of a desire to source raw materials from other
countries, causing a shift in the supply chain.

How has COVID impacted the pigments market?
COVID-19 has changed consumer behavior drastically. The way people shop and what they spend
money on has changed. As aforementioned, the shift has caused more packaging to be required for
online deliveries and there is more money spent on decorative paint within people’s homes. Certain
companies are benefiting from this shift, while other industries
have almost been destroyed – hospitality (hotels & restaurants),
COVID-19 has changed
transportation (airplanes). However, with the population being
consumer behavior
slowly vaccinated, I think we will see an increase in travel and
eventual rebound. However, businesses are still being cautious,
drastically. The way people
as they must make decisions considering all potential liabilities.
shop and what they spend
Companies that have re-opened facilities to suppliers are doing it
money on has changed.
on an appointment-type basis and travelling to see customers by
automobile only.
Building relationships and establishing new relationships typically happens at trade shows and
conferences. New relationship building has generally been put on hold and maintaining
relationships has been the priority. Many companies have been able to maintain business
relationships and orders for customers. On the research and development spectrum, it probably has
been deferred or delayed as you have to be handson in a lab or in a customers’ facility to talk about
chemistry characteristics and work on “pigments
innovations”. I believe that has been slowed down
because of the inability to work except via Zoom
calls. Many businesses will likely reduce the need
to conduct all meetings in person. Likely there will
be a preliminary videoconference which leads to
an ultimate face-to-face engagement.

What are the areas of opportunity in the pigments market?
Transparency in labeling a product has become imperative for many downstream customers and
end-consumers. Everyone is questioning what goes into their food, drinks, cosmetics, and more! For
example, there has been a drive towards ‘natural’ or ‘GMO-free’ foods. There are increasingly more
regulations associated with what can go into paints, especially for certain applications.
Color pigments will always be needed for coloring coatings,
plastics, and ink applications. The opportunity lies in the way
pigment manufacturers develop new pigments (reformulating
current products or formulating new products), and the way they
are labeled (and ingredients disclosed). Many companies in the
supply chain have already made standard pronouncements about
not using a certain type of resin in their product. There could be
some niche opportunities, which will likely have a high price, high
quality, and high performance.

“The opportunity lies in the
way pigment manufacturers
develop new pigments and
the way they are labeled.”

What factors might affect the growth of the pigments market?
Trade barriers. I keep hearing of all the delays in shipment of raw materials, delays at the port
where shipments are sitting there for months! Some container shipments have over 10-day delays
to get into the harbor to offload. Unfortunately, I believe this challenge will persist through 2021.
Also, last year the US trade agreement was signed by the 3 countries (USA, Canada, Mexico), and
there are distinct advantages in terms of avoiding tariffs for companies that product organics for
paints, coatings, and printing inks markets in North America. The 25% Chinese tariff can be avoided
if a coatings company buys a domestically sourced. This should spur the manufacturing of goods in
North America and create a distinct advantage for those manufacturing and selling within North
America as well as to other countries.

What do you enjoy most about working in the pigments industry?
I love the people! Everyone likes what they do and they know the role of the pigments industry is in
the world of commerce. It was great when we had tradeshows and you could meet people from
various countries and cultures. Everyone shares an inherent knowledge of color pigments
chemistry and how it applies to many downstream areas.
The industry produces something that makes everyday life more cheerful. We know what it is, but
our industry is not fully understood, which is part of the challenge of what I like to do - educate
other organizations about the role of pigments in a global society, writing about it, and being
interviewed about it! This is an industry that has a good story to tell and I am always looking for an
opportunity to market the pigment manufacturers and the markets they serve!

The industry produces something that makes
everyday life more cheerful!
The Color Pigments Manufacturers Association is the only U.S-based trade
association proudly serving the color pigments sector since 1925.
Representing producers, material suppliers, and distributors in the value
chain, CPMA serves as the industry voice on matters pertaining to the
environment, health, safety and trade. CPMA offers advocacy programs,
regulatory compliance tools and expert value chain insights customized for the industry and its diverse markets in
North America. For more information about CPMA, visit www.pigments.org.
The CPMA is hosting an upcoming webinar on the Evaluation of Color Pigments in Commerce under TSCA, which
will feature a panel of EPA officials and industry experts. This webinar is intended for CPMA members and their
customers (dispersions, preparations, and plastic masterbatch companies, inks, paints & coatings). To register, click
here.

Take a Virtual Tour of our New Head Office!
We have officially moved and set up our New Corporate Office in Toronto!
DCL Corporation
1 Concorde Gate, Suite 608
Toronto, Ontario (Canada)
M3C 3N6
Click on the video below to take a Virtual Tour today!

We cannot wait to eventually have you come and visit our office!

Are you set up to for Electronic Payments?
Electronic payments offer many advantages for your company, and ours. Some of these benefits
include:
-

Enhanced security via on-line payments
Ease of payments while working remotely
“Greener”, more sustainable option to reduce the amount of paper used
Reduced cost of check printing, bank fees, and handling by payer and receiver
Reduced risk of COVID-19 transmission due to less handling of mail and paperwork

Please contact your Customer Service Representative to set up this option!

Looking for a Non-Crystallizing, Non-Flocculating
Phthalocyanine Blue for Industrial Coatings?
5352 Phthalo Blue 15:2 is an alpha, red shade phthalocyanine blue treated to provide crystal
stability and flocculation resistance with outstanding fastness properties. 5352 is FDA approved
(Section 178.3297). 5352 is used in General High-Grade Industrial, Agricultural Equipment,
Architectural Coatings, Automotive, and Powder Coatings.

Request a sample of Phthalocyanine Blue 5352 today!

Your Sales Representatives
Please contact your regional sales representative for more information on the products advertised here and any others in
our product range.
North America:
Jeff Babich, Sales Manager (jbabich@pigments.com)
Michele Claeson, Sales Manager (michele@pigments.com)
Rick Devore, Sales Manager (rick.devore@pigments.com)
Larry Lane, Sales Manager Southwestern USA (llane@pigments.com)
Mark Freshwater, VP Sales & Marketing Organic Pigments (mark@pigments.com)
Paul Holder, Sales Manager, Canada (pholder@pigments.com)
Suzanne Letrondo, Technical Sales Representative Specialty Coatings, Monteith (sletrondo@pigments.com)
Jon Morrison, Sales Manager (jmorrison@pigments.com)
Bob Neu, Business Development Manager (bneu@pigments.com)
Hani Sarhan, General Sales Manager (Canada) (hsarhan@pigments.com)
Europe:
Peter Baggen, Vice President Sales (pbaggen@pigments.com)
Andy Fenlon, Director of European Sales (Europe, Middle East & Africa) (afenlon@pigments.com)
Dominique Galy, Sales Manager, France, Spain & Portugal (dgaly@pigments.com)
Lieven Vandenberghe, European Coatings Industry, Coordination Manager (lvandenberghe@pigments.com)
Raimund Wilhelm, Sales Manager, DACH Region (rwilhelm@pigments.com)
Prakash Naik, UK, Global Procurement & Business Development (pnaik@pigments.com)
Laura Kenny, Business Development Representative, UK (lkenny@pigments.com)
Phil Conway, Sales Manager, UK (pconway@pigments.com)
Cosimo Azzarito, Sales Manager, Italy, Key Account Manager Inks, EMEA (cazzarito@pigments.com)
Asia Pacific:
Patrick Chan, Regional Sales Director, Asia Pacific & LATAM (pchan@pigments.com)
Effendi Wijaya, Technical Sales Manager, Asia (ewijaya@pigments.com)
Yvonne Chang, Technical Sales Manager, Asia (ychang@pigments.com)
MEA:
Haytham Sayed, Business Development - Middle East & Africa (hsayed@pigments.com)
Latin America:
Michele Claeson, Sales Manager, Puerto Rico (michele@pigments.com)
Denis Rojas, Regional Sales Manager, North Latin America & Caribbean (drojas@pigments.com)
Zully Villalobos, Technical Sales Manager, Latin America (zvillalobos@pigments.com)
About DCL Corporation
DCL Corporation is a manufacturer and supplier of pigments for our customers in the coatings, plastics, printing ink and
paper industries worldwide. Our extensive range of pigments is backed by technical expertise, our commitment to service
excellence, continuous improvement, environmental, health, safety and social responsibility. Please visit
www.pigments.com for more information on our product range.

